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Save Our Water
www.saveourwater.com

» Created in 2009 - official statewide
conservation education program

» Administered by ACWA in partnership with
DWR

» Aimed at helping Californians reduce their
everyday water use

» Umbrella program - complements local &
regional efforts



http://www.saveourwater.com/
http://www.saveourwater.com/

Toolkit for Water Agencies (2,500 downloads)
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Save Our Water Agency Coordination

SOW working directly with dozens of
water agencies:

Bella Vista Water District

City of Covina

City of Huntington Beach

City of La Verne

City of Morro Bay

City of Nevada City

City of Pasadena

City of Sacramento

City of San Diego Park and
Recreation Department

City of Turlock

» Calaveras County Water District
Chino Basin Water Conservation
District

Coachella Valley Water District
Contra Costa Water District
Desert Water Agency

Dublin San Ramon CSD

East Bay MUD
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Elsinore Valley Municipal Water
District

Irvine Ranch Water District

Kings River Conservation District
Mammoth Community Water
District

McKinleyville CSD

Mesa Water District

Monte Vista Water District

North Tahoe PUD

Palmdale Water District

Placer County Water Agency
Sacramento Suburban Water District
San Diego County Water Authority
San Francisco PUC

San Gabriel Valley MWD

San Mateo County Transit District
Santa Clara Valley Water District
Tahoe City Public Utility District
Three Valleys Municipal Water
District

Town of Discovery Bay CSD
Tuolumne Utilities District

Zone 7 Water Agency



Examples of Innovative Outreach
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Many more examples are featured at:
http://droughtresponse.acwa.com



http://droughtresponse.acwa.com/

Desert Water Agency

» Customers: 120,428 retail in Riverside County

» Water Savings: 35% cumulative (June-Jjuly)

» Outreach Actions:
> Direct customer outreach and paid media
- Extended with Save Our Water digital “micro-buy”
- Campaigns urge customers to do their part to save

- Free smart controller installs, turf/toilet rebates

Save
Our @
Water




Desert Water Outreac
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Mesa Water District
» Customers: 108,000 retail in Orange County

» Water Savings: 25.1% cumulative (June-Jjuly)

» Qutreach Actions:

> Multi-platform outreach using paid media, website /
newsletters, social media and town hall meetings

- Email blasts to consumers who live or work in area

> Cll Focus: Personal call from general manager to top
250 ClIl users to develop individualized reduction plan

Save
Our @
Water




Mesa Water Outreach

MESA WATER VIDEO - “2 DAYS” :30

ANNCR: Watering your turf

Water only 2 days a week.

MesaWaterSaver.org

sday and Saturday. Before 8am or after 5pm. Go to MesaWaterSaver.org Save water today.

® % @ LETSALLBE

LETS ALL BE
. ' MESAWATER SAVERS

IMESA WATER SAVERS

n“’ MesaWaterSaver.org
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tomorrow.

Let's all be Mesa Water Savers

Unicamente
MAR y SAB

MesaWaterSaver.org Antes de Ias 8amo despues delas 5pm




Calaveras County Water District

» Customers: 48,000 retail (peak season) in foothills,
Northern California

» Water Savings: 39.2% cumulative (June-Jjuly)
» Outreach Actions:

- Face-to-face outreach via town halls,
presentations to civic groups and schools

- Appearances on public access and local radio

- Mobilized county via CalaverasConserves.com

Save
Our @
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CCWD Outreach

CALAVERAS COUNTY WATER DISTRICT

ABOUT DIRECTORS CONSERVATION CAPITAL IMPROVEMENTS CAREERS

|
s -~
Calaveras @ Conserves —

"‘Use Water Wisely! [t 2 @&E&V@? %S

D06 +00€

www.CalaverasConserves.com

Find out what the current drought restrictions are.

In a time of unprecedented drought, every water purveyor in Calaveras County came together to form Calaveras Conserves.
Our mission is to work collaboratively toward mutually beneficial goals for the good of our community at large.




Soquel Creek Water District

» Customers: 39,000 retail on Central Coast
» Water Savings: 33.7% cumulative (June-Jjuly)
» Qutreach Actions:

- $10K campaign with local agency partners focused
on appreciation for conservation achieved

- Monthly personalized home reports that compare
use to neighbors

- Expanded outreach budget & compliance activities




Soquel Creek Outreach

Worried About
the Drought?

You’re sitting on a solution.
& Check for toilet flapper valve leaks

waiting for 30 migutes.and checking to

by adding food coloring to the tank,

see if the color h|

¢ Install ultra low
toilets that use
per flush.

6 Avoid flushing th
don't load the toi
the adage, “if it”
and if it’s browj

on your lawn to help

More tips, cl

to 50% of local watf

@ Test your irrigation syst|
and adjust sprinklers to

# Maintain at least 3 inches
your landscape and leave

& Water plants only as nee(
or in the early morning.

Can you meet the
7 Million Gallon
Challenge?

Keep Santa Cruz County in first place
refain]  with the lowest water use in the state.

Take the Pledge at www.watersavingtips.org

¢ Use drought tolerant plants and

needs in the same area.

' install plants with similar water

¢ Install a laundry-to-landscape or
other greywater system to water
shrubs, trees, orchards and planting beds.

& Make sure your shower heads use
1.5 gallons per minute. Check your
local water agency for free supplies.
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Your continued conservation efforts
help as we seek solutions to our
long-term groundwater shortage.

soquelcreekwater.org « 831.475.850(

Website

conservation
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{shower smart}

“l used to take a long shower in the
morning and an even longer one after a
surf session. Now, | surf stinky and use my
shower timer for a quick 5-minute post
session clean up.”

JOHN RYAN, CAPITOLA

Join ‘Quick Shower’ John and
pick up your FREE low flow
shower head* and shower timer*
at the Soquel Creek Water
District office today.

Contact us for rebates and a
FREE water wise house call.
soquelcreekwater.org | 831.475.8500
5180 Soquel Drive, Soquel, CA

*SqCWD customers only

Postcard

Qo




East Bay Municipal Utility District
» Customers: 1.3 million retail in Bay Area
» Water Savings: 31% cumulative (June-Jjuly)
» Outreach Actions:

> Qutdoor advertising in English, Spanish & Chinese

- Customer tools, rebates, how-to videos,
residential "My Water Report,” online calculator

- Extensive outreach through robo-calls, mailers,
events & community meetings
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Focus on landscape conversion / rebates
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How much
Water do you use?

$ Thank you for conserving.
EBMUD ~

Drip irrigation: Getting in-line!

How to fix a toilet leak

Videos

Home / Water and drought / Conservation and rebates / Residential | Watersmart calculator

Let's Get Started!

Click an area around the home to input data to learn
how much water you use and how you can conserve
water. Answer for yourself only and assume you are in
your home for a 24-hour cycle.

and use less.

<3

EBMUD
ebmud.com/drought

Devices Available

Showerheads Kitchen Faucet Aerators
(2.0 gallons per minute) (1.5 gallons per minute)

Dye Tablets Shower Diverter
(test for toilet leaks) (Shut-off valve)

Bathroom Faucet Hose Nozzle
Aerators ) (select any one of 5 sprays,
(1.0 gallons per minute)  £m full force to a water
saving mist)
L4

Pre-rinse Spray Nozzle
(for restaurants and
institutional kitchens)




San Jose Water Company
» Customers: 990,000 retail in Bay Area

» Water Savings: 36.9% cumulative (June-Jjuly)

» Qutreach Actions:

- Comprehensive website and active social media
outreach

- Water Awareness Night stadium event and school
education programs

- WaterSmart home water use reports coming this fall




San Jose Water Outreach
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How Often Should I Water?

SUMMER
NO MORE THAN

2 TIMES PER WEEK

Social media and web resources

If you find and fix a leak, tweet
a photo with #IFixLeaks.

rigation schedule? Use our new Water Calculator.
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Water Calculator




For More Local Examples go to
ACWA’s Gallery

http://droughtresponse.acwa.com

Mini-profiles with icons
for various types of
programs:

Outreach and education

Rebates and incentives

H®D0

Operational / system
efficiencies

« Click “MORE” to see specifics

Share via social media

Restrictions / enforcement

Consumer tools and devices
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@ Santa Rosa
S7

California

LEAKS CAN

Wl e City of Fresno adopted the 2015 City of Santa Rosa Water
Water Conservation Act that provides Department
B specific measures for enhanced water Bay Area

conservation. The city enforces water Santa Rosa W "
waste regulations from the Municipal nta Rosa Water uses weekly water —— gonoma County Water Agency
watch patrols, its water waste hotline

and MySantaRosa app to reduce
wasteful water use. The city’s
WaterSmart campaign provides

City of Fresno Water Division

S Central Valley

Code and responds to water waste
complaints 7 days a week.

Los Angeles County
Waterworks Districts

Bay Area

SCWA uses many tools in response to
the drought including a multi-media
awareness campaign, reduced
reservoir releases and increased use
of recycled water. The agency also
provides conservation information
that is helping the region reduce its

Los Angeles / Orange Counties @
In response to the drought Los @ l @

weekly irrigation recommendations,
signage and turf removal rebates.

Angeles County Waterworks Districts Bnag =

implemented a phased water MORE

conservation plan that requires 32 @ @ @
no

36% reductions. It also launched a it 33% 2013
new outreach campaign "Drop your MORE s o o

water weight: Put your lawn on the @
VALLECITOS vls PO

drought diet” that includes tips and
WATER DISTRICT MORE
Varer o Waiewter Specialis dnce 1955

rebate opportunities. ")/
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Using #DroughtBusters hashtag to promote
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